
xiv 
 

DAFTAR TABEL 

 

Tabel 1.1 Laporan Perekonomian Negara ASEAN 2011-2015 .................................. 6 

Tabel 2.1 Contoh Value Chain Pada Perusahaan Manufaktur .................................. 29 

Tabel 2.2 Indeks Pengukuran Digital ........................................................................ 31 

Tabel 2.3 Ringkasan Persamaan dan Perbedaan dengan Penelitian Terdahulu......... 43 

Tabel 3.1 Karakteristik Penelitian ............................................................................. 54 

Tabel 3.2 Operasional Variabel ................................................................................. 57 

Tabel 3.3 Skala Likert ............................................................................................... 67 

Tabel 3.4 Skala Likert Penelitian Ini ......................................................................... 67 

Tabel 3.5 Hasil Uji Validitas Variabel Independen ................................................... 71 

Tabel 3.6 Hasil Uji Validitas Variabel Dependen ..................................................... 73 

Tabel 3.7 Hasil Uji Reliabilitas Variabel ................................................................... 74 

Tabel 3.8 Hasil Uji Reliabilitas Keseluruhan Variabel ............................................. 75 

Tabel 3.9 Klasifikasi Persentase Kriteria Penelitian ................................................. 76 

Tabel 4.1 Karakteristik Responden Berdasarkan Jenis Kelamin ............................... 87 

Tabel 4.2 Karakteristik Responden Berdasarkan Usia .............................................. 87 

Tabel 4.3 Karakteristik Responden Berdasarkan Jenis Pendidikan .......................... 88 

Tabel 4.4 Karakteristik Responden Berdasarkan Pekerjaan ...................................... 89 

Tabel 4.5 Karakteristik Responden Berdasarkan Pendapatan Usaha Per Bulan ....... 90 

Tabel 4.6 Tanggapan Responden Terhadap Organisasi/Perusahaan ......................... 92 

Tabel 4.7 Tanggapan Responden Terhadap Store Presence ..................................... 95 

Tabel 4.8 Tanggapan Responden Terhadap Support ................................................. 97 

Tabel 4.9 Tanggapan Responden Terhadap Knowledge Development and Decision 

Making...................................................................................................................... 99 

Tabel 4.10 Tanggapan Responden Terhadap Marketing and Sales ........................ 101 

Tabel 4.11 Tanggapan Responden Terhadap Customer Relationship ..................... 103 

Tabel 4.12 Tanggapan Responden Terhadap Internal Communication .................. 105 

Tabel 4.13 Tanggapan Responden Terhadap Ecosystem Engagement .................... 107 

Tabel 4.14 Tanggapan Responden Terhadap Digital Revenue  ............................... 109 

Tabel 4.15 Tanggapan Responden Terhadap Business Growth .............................. 110 

Tabel 4.16 Hasil Kolmogorov-Smirnov Test ........................................................... 117 



xv 
 

Tabel 4.17 Hasil Uji Variance Inflating Factor (VIF) ............................................ 118 

Tabel 4.18 Hasil Uji Glesjer .................................................................................... 120 

Tabel 4.19 Hasil Koefisien Regresi Linear Berganda ............................................. 122 

Tabel 4.20 Hasil Uji Koefisien Determinasi ........................................................... 124 

Tabel 4.21 Hasil Pengujian Hipotesis Secara Simultan (Uji F) .............................. 127 

Tabel 4.22 Hasil Pengujian Hipotesis Secara Parsial (Uji T) .................................. 129 

Tabel 4.23 Hasil Pengujian Hipotesis Secara Parsial (Uji T) .................................. 132 

Tabel 4.24 Hasil Analisis Deskriptif ....................................................................... 136 

 


